
In a bid to enhance the visitor 
experience, Qatar Tourism 
(QT), in collaboration with Al 

Rayyan International University 
College (ARIU), has organised a 
training for more than 200 cus-
tomer service staff  and informa-
tion providers across the country 
over the course of the next six 
weeks.

 This training comes as part of 
a two-part programme designed 
for staff  manning the customer 
service desks and information 
centres found at areas of high 
footfall such as malls, museums, 
and tourist attractions. 

The in-person training deliv-
ered to service providers by spe-
cialised instructors, professors, 
and tourism experts from ARIU 
follows on three online training 
modules in English which cov-
ered the fundamentals of Qatar 
as a tourist destination, Service 
Excellence and the tourism sec-
tor in Qatar. In addition to pro-
viding comprehensive online and 
in-person training, QT is also 
supporting with the provision of 
the latest resources and materials 
such as event brochures, tourist 

attraction maps and general info 
pamphlets.

In a press statement, QT COO 
Berthold Trenkel said: “This ini-
tiative is designed to complement 
QT’s Service Excellence activities 
aimed at delivering an exception-
al experience to visitors at every 
touchpoint. We’re particularly 
excited to be holding this train-
ing in person as it will bring full 
circle our eff orts to emphasis the 
importance of interpersonal in-

teractions and empower an ever-
growing team of visitor-facing 
professionals to promote Qatar’s 
attractions and serve as reliable 
tourism reference points for visi-
tors and residents alike.

“We are delighted to be work-
ing with ARIU for the fi rst time 
to deliver this specialised training 
programme and look forward to 
more collaborations for the train-
ing and continuous development 
of tourist-facing service staff  in 
the long term.”

As one of the region’s leading 
universities for delivering hos-
pitality and tourism education, 
ARIU is an important part of the 
tourism sector ecosystem real-
ising Qatar’s tourism strategy, 
particularly in the area of Service 
Excellence and unique experience 

delivery. ARIU executive dean Dr 
Ivan Ninov said: “This wonder-
ful initiative, organised by Qatar 
Tourism, is aimed at signifi cantly 
improving the level of service 
quality across the tertiary sector. 
ARIU is the premier higher edu-
cation provider of hospitality and 
tourism education in the State 
of Qatar, and as such we are fully 
committed to support all govern-
mental initiatives to develop and 
grow this strategically important 
economic sector. 

“We are confi dent that the 
participants will benefi t from 
the acquired knowledge and will 
be able to successfully apply it in 
their workplaces and enhance the 
levels of Service Excellence across 
diff erent service organisations in 
the country”.
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QRCS launches $1.1mn humanitarian response to Gaza war
Qatar Red Crescent Society (QRCS) 

launched an emergency humani-
tarian response to the recent war 

on Gaza, which took a heavy toll, killing 
41 victims, including women and children, 
and wounding 311 people, according to the 
latest Palestinian Ministry of Health (MoH) 
data.

Immediately as the war erupted, QRCS 
activated its Disaster Information Man-
agement Centre (DIMC) in Doha to keep 
updated about the humanitarian situation 
and needs there. Its representation offi  ce 
in Gaza is closely co-ordinating with hu-
manitarian partners, mainly Palestine Red 
Crescent Society (PRCS) and the Inter-
national Federation of Red Cross and Red 

Crescent Societies (IFRC). QRCS allocated 
$1.1mn (around QR4.2mn) for emergency 
response, by meeting the key needs of 
60,250 civilian benefi ciaries most aff ected 
by the war. 

The action plan involves food parcels for 
30,000 people at a cost of QR1,400,894; 
urgent support for Gaza hospitals to 
serve up to 20,000 people, at a cost of 
QR1,530,904; rehabilitation of damaged 
water and sewage systems/facilities for 
the benefi t of 10,000 people, at a cost of 

QR570,556; and rehabilitation of damaged 
household homes, with a total of 250 ben-
efi ciaries and a cost of QR732,236.

QRCS issued an offi  cial statement 
strongly denouncing the bombing of resi-
dential districts and civilian buildings, 
which left behind dozens of casualties, de-
stroyed homes, and lost livelihoods. This is 
one more episode of crackdown on the al-
ready suff ering blockade.

QRCS’ offi  ce in Gaza was created early in 
2008 to provide relief and development as-
sistance for the people of Gaza, seeking to 
alleviate the suff ering and meet the social 
and humanitarian needs of the Palestinian 
people. 

This has translated into some 80 projects, 

worth more than $107mn, which greatly 
helped the people of Palestine to survive 
and live better.

To support the Palestinians in this 
plight, people can donate via QRCS’s 
website (www.qrcs.qa/pal); SMS (ht-
tps://qrcs.qa/p/); SMS to 92552 (QR250), 
92869 (QR350), 92092 (QR500), or 92246 
(QR1,000); call the home donation collec-
tion service (33998898) or the donor serv-
ice (66666364); call centre (44027777), 
or bank transfer via Dukhan Bank (IBAN: 
QA37BRWA000000000200000094340), 
Qatar National Bank (IBAN: QA48QN-
B A 0 0 0 0 0 0 0 0 0 8 5 0 0 2 0 1 9 6 0 6 1 ) 
or QIIB (IBAN: QA66QI-
IB000000001111126666003). The QRCS headquarters

QRCS’ office in Gaza was created 
early in 2008 to provide relief 
and development assistance for 
the people of Gaza

Qatar Post unveils FIFA World 
Cup ’22 Offi  cial Poster stamp set

Qatar Postal 
Services Com-
pany (Qatar 

Post) has announced 
the launch of the FIFA 
World Cup Qatar 2022 
Offi  cial Poster stamp 
set.

This comes as part 
of the agreement with 
Federation Internation-
al de Football Associa-
tion (FIFA) under which 
Qatar Post became the 
offi  cial Licensee for 
stamps category for the 
tournament that will 
be hosted by Qatar this 
year. 

Similar to the previ-
ous issues, the launch 
of the Official Poster 
stamp set comes in co-
operation with FIFA, 
the Supreme Com-
mittee for Delivery 
& Legacy (SC), and 
within the Qatar Post’s 
mandate to document 
all events, celebrations 
and preparations man-
aged by Qatar to host 

the upcoming tourna-
ment.

Through distinctive 
designs, each stamp 
embodies the unique 
culture of Qatar that 
will host matches for 
the fi rst ever FIFA 
World Cup played in an 
Arab country. 

The stamp issue will 
be sold to the public for 

QR15. As a fi rst stage 
20,000 copies, 3,000 
First Day issue enve-
lopes, 3,000 Postcards 
and 2,000 VIP folders 
have been printed. 

On the occasion, 
Faleh al-Naemi, chair-
man and managing 
director of Qatar Post 
said: “We are pleased 
to present to the world 

a set of stamps for the 
FIFA World Cup Qatar 
2022 Offi  cial Poster. 

“These distinctive 
and uniquely designed 
masterpieces are in-
spired by our authentic 
Qatari heritage and rich 
culture. We continue to 
be proud to co-operate 
with FIFA and the Su-
preme Committee for 
Delivery & Legacy to 
launch this series of 
stamp editions, which 
falls within the Qa-
tar Post programme to 
document all events, 
occasions and prepara-
tions related to hosting 
the most anticipated 
and the biggest foot-
ball tournament in the 
world”.

Qatar Post has in-
vited its customers and 
philatelic collectors in 
Qatar and around the 
world to enjoy the new-
ly released edition as 
part of the FIFA World 
Cup Qatar 2022.

QT ups the ante on training 
for visitor-facing personnel

 First cohort of information desk 
staff to receive in-person training 
later this month
 Training will be delivered in 
collaboration with Al Rayyan 
International University College

Berthold Trenkel

Qatar Charity implements 
self-reliance project in Syria
Qatar Charity (QC), with funding from 

OCHA’s Syria Cross-border Hu-
manitarian Fund (SCHF), has started 

implementing a project to support the self-
reliance of crisis-aff ected population and 
improve socio-economic services in northern 
Syria. The project is expected to be completed 
in January 2023 for the benefi t of nearly 3,000 
people.

The project is designed on a joint basis be-
tween the sectors of early recovery and live-
lihoods to increase the resilience of aff ected 
communities and early recovery through in-
tegrated activities in selected areas of north-
western Syria. The project aims to respond 
to urgent humanitarian priorities and needs 
within the 2021 Needs and Response Strategy. 
It seeks to provide an integrated service to the 
targeted groups and communities through 
an integrated approach to intervention in the 
sectors of food security & livelihoods and ear-
ly recovery and livelihoods.

This project is designed to support the cre-
ation of job opportunities for individuals af-
fected by the crisis and the expansion of small 
businesses through integration with value 

chain support in each of the targeted areas, 
which are Al-Dana in Idlib governorate, Afrin 
and Al-Rai in Aleppo governorate. 

The project has many activities like reha-
bilitating two irrigation stations in Afrin with 
main and secondary canals along a length 
of 40km to ensure access to irrigation serv-
ices for about 2,000 hectares of agricultural 
lands. The activities also include providing 
job opportunities for nearly 50 workers in 
the benefi ciary area, and establishing three 
medium-sized food processing workshops in 

Afrin, Al-Dana and Al-Raee, which will cre-
ate job opportunities for 165 benefi ciaries. 
Each workshop will be supported by a one-
time cost of establishment and equipment, 
raw materials and with operational expenses 
for a period of four months. 

The project also includes the distribution 
of agricultural inputs to 200 farmers in Al-
Dana, Afrin and Al-Raee. Among the activi-
ties of the project is also to support 114 small 
business owners to scale up their small busi-
nesses through small business grants, and 
to build their capacities in managing small 
businesses through 30 hours of training and 
six coaching guidance visits throughout the 
project. 

This activity targets the shops owners in 
the two markets that were newly established 
by QC in Al-Raee (39 shops) and Al-Dana (50 
shops), in addition to 25 benefi ciaries from 
outside the market.

QC has implemented many food security 
projects within Syria, which include wheat 
and vegetable value support, in addition to 
providing small grants and rehabilitating si-
los and agricultural structures.

Video Home brings Symphony 
70XL desert air cooler to Qatar

Symphony, an Indian multi-national com-
pany with presence in over 70 countries and 
the world’s largest manufacturer of evapora-

tive air-coolers, has launched their new Siesta 70 
XL powerful desert air cooler in Qatar, distributor 
Video Home & Electronic Centre said.

An evaporative air cooler works by introducing 
moisture into the air and lowering temperature, a 
statement said. The air cooler takes in dry air, mois-
tens it with water vapour, and releases cooled air 
into the room. This form of cooling is cheaper and 
more energy-effi  cient than traditional refrigeration 
techniques.

Siesta 70 XL, suitable for rooms up to 34sq m, 
comes with a 70 litre water tank and stands on four 
castor wheels making it movable. The air cooler 
only consumes nearly the same amount of energy as 
a standard ceiling fan but provides greater cooling, 
covers a large area and makes less noise.

Siesta 70 XL desert air cooler uses innovative 
honeycomb cooling pads, which provides a superior 
cooling eff ect due to the increased surface area for 
transfer of humidity into air. Honeycomb cooling 
pads are completely natural and cost-eff ective. The 
air is blown by a sturdy fan made of industrial grade 
highly durable plastic. 

Symphony coolers come with i-Pure, a multi-
stage fi ltration system that cleans a spectrum of 
airborne pollutants and harmful micro-organ-
isms. The cool air passes through several fi lters be-
fore it is released into the room. Founded in 1988, 
in Gujarat, India, Symphony Limited has set high 
benchmarks comprising 108 trademarks, 49 regis-
tered designs, seven copyrights and eight patents, 

defi ning the gold standard of air cooling.
“At Symphony, research and development and 

engineering technology is a sustainable competitive 
advantage. The company delivers market-leading 
products with design innovation, improved energy 
conservation, distinctive styling and customer-
centric design,” said C V Rappai, director and CEO 
of Video Home & Electronic Centre.

Siesta 70 XL desert cooler along with other Sym-
phony air coolers of various capacities are available 
at all leading hypermarkets in Qatar and at all Jum-
bo Electronics retail outlets, the statement added.

Ford, Lincoln 
models recalled
The Ministry of Commerce and 
Industry (MoCI), in co-operation 
with Almana Motors Company, has 
announced the recall of Ford F150, 
Expedition and Lincoln Navigator 
2021 models, as in some of the 
aff ected vehicles, it may be possible 
for the vehicle wiper arms to perform 
erratically. This condition can 
potentially lead to a wiper arm that 
becomes inoperable. The MoCI said 
that it will co-ordinate with the dealer 
to follow up on the maintenance and 
repair works and will communicate 
with customers to ensure that the 
necessary repairs are carried out. 
The MoCI urged all customers to 
report any violations to its Consumer 
Protection and Anti-Commercial 
Fraud Department, which processes 
complaints, inquires and suggestions 
through the following channels: Call 
centre: 16001, e-mail: info@moci.gov.
qa, Twitter: @MOCIQATAR, Instagram: 
MOCIQATAR, MoCI mobile app for 
android and iOS: MOCIQATAR

In brief

Centrepoint has launched Back to School 2022 collection with a kids fashion show at Al Asmakh Mall. 
Centrepoint off ers uniforms, shoes, bags, trolley bags, water bottles, lunch boxes and stationery. 
There are more than 2,000 options such as Ferrari, Hello Kitty, Minnions, Spider Man, Barbie, Disney, 
Mickey & Minne for the younger kids and US Polo, Pepe Jeans, Jansport, J World, Shout for the older 
kids. All bags come with a minimum one year quality warranty, a statement said.

Centrepoint launches 
Back to School collection

MoCI takes action against 
unlicensed retail outlet 
in a house in Msheireb

The Ministry of Com-
merce and Industry 
(MoCI), in co-opera-

tion with the Ministry of Inte-
rior (MoI), carried out a joint 
inspection campaign on a re-
tail outlet operating without a 
commercial licence at a house 
in Msheireb. 

The campaign resulted in 
issuing a violation against 
the outlet, based on Article 
No 6 of Law No 8 of 2008 on 
Consumer Protection, for dis-
playing and selling counterfeit 
products and goods bearing 
international marks on social 
media platforms, as well as for 
practising commercial activ-

ity without obtaining the nec-
essary licensing. The due legal 
measures were taken against 
the violators.   

Inspection campaigns are 
part of the ministry’s eff orts 
to monitor markets and com-
mercial activities across Qa-
tar, and control prices, as well 
as detect abuses and com-
modities that are falsifi ed, 
counterfeit, or non-conform-
ing to standard specifi cations. 
Violating Law No 8 exposes 
perpetrators to penalties 
ranging from administrative 
closure to fi nancial fi nes be-
tween QR3,000 and QR1mn. 
The ministry stressed that it 

would not tolerate any negli-
gence in terms of meeting ob-
ligations stipulated in Law No 
8 and its executive by-laws.

The ministry is working to 
intensify its inspection cam-
paigns to control violating 
practices, and to refer viola-
tors of laws and ministerial 
decisions to the competent au-
thorities to take the due meas-
ures. The ministry also urges all 
citizens and residents to report 
any violations or infractions 
through the following chan-
nels: – Call Centre: 16001 – 
MoCI’s social media accounts: 
Twitter @MOCIQATAR, Insta-
gram MOCIQATAR
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