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Blueair introduces
DustMagnet air purifier 
to Qatar market

MLA promotes Australian 
lamb, beef in Mena region

Swedish air purifi ca-
tion expert, Blueair has 
launched its newest air 

purifi er, DustMagnet which 
has been uniquely designed 
to catch airborne dust before 
it settles on fl oors and sur-
faces. 

Blueair brand of air purifi -
ers is distributed exclusively 
in Qatar by Video Home and 
Electronic Centre and avail-
able in all Jumbo electronics 
retail outlets and leading hy-
permarkets in Qatar.

Thanks to a powerful air-
fl ow in combination with two 
positively charged pre-fi lters, 
airborne dust is captured and 
removed by Blueair’s Dust-
Magnet technology, resulting 
in less time spent dusting and 
vacuuming. 

In addition to dust, the 
DustMagnet eff ectively inacti-
vates bacteria and viruses and 
removes 99.97% of airborne 
particles down to 0.1 micron 
in size, like allergens, pollen, 
mould, pet dander and micro-
plastics from the air, thanks to 
Blueair’s HEPASilent technol-
ogy. The activated carbon in 
the DustMagnet fi lter also re-
moves unpleasant household 
odours and smoke.

HEPASilent can use less 
dense fi lters than traditional 
air purifi ers. Therefore, the 
DustMagnet can produce 
more clean air at less air pres-
sure, meaning whisper silent 
operation and less energy use 
than a light bulb.

Breathing in fi ne dust or 
harmful PM2.5 (fi ne particu-
late matter), can penetrate 
deep into the lungs and cause 
respiratory diffi  culties, heart 
and lung problems, and a host 
of other diseases. For this 
reason, it’s important to un-
derstand how you can reduce 
the amount of dust in the 
home and breathe the clean-
est air possible. 

The DustMagnet 5210 and 

DustMagnet 5240i are inde-
pendently verifi ed to clean 
rooms between 20sqm and 
48sqm in size (room size 
of 20sqm based on 4.8 air 
changes per hour accord-
ing to AHAM, and room size 
of 48sqm based on two air 
changes per hour), while the 
DustMagnet 5440i is de-
signed for rooms between 
33sqm and 79sqm in size 
(room size of 33sqm based on 
4.8 air changes per hour ac-
cording to AHAM, and room 
size of 79sqm based on two 
air changes per hour). 

The innovative design en-
ables DustMagnet to be used 
as a bedside table or promi-
nently placed as a signature 
piece in the living room. 
The “Auto Mode” function 
with a smart sensor moni-
tors real-time air quality 
conditions and auto-adjusts 
to optimise cleaning per-

formance. Thanks to the 
“Welcome Home” feature 
in the Blueair app, Dust-
Magnet goes into standby 
mode when you leave the 
house and turns back on as 
you approach home, ensur-
ing dust-free air when you 
arrive. DustMagnet Night 
Mode will clean the air at 
low fan speed with dimmed 
LED lights.  DustMagnetis 
are also Amazon Alexa and 
Google Home compatible. 
Blueair is a world leading 
producer of air purifica-
tion solutions for home and 
professional use. Founded 
in Sweden, Blueair has de-
livered innovative, best-in-
class, energy efficient prod-
ucts and services over the 
last 25 years, with products 
sold in over 60 countries 
around the world. Blueair is 
part of the Unilever family 
of brands.

Meat & Livestock 
Australia (MLA), a 
p ro d u c e r- ow n e d 

company, which provides 
marketing and research and 
development services for the 
Australian cattle, sheep and 
goat industries, has said the 
pandemic has resulted in an 
increase in grilling, given the 
preference for cooking out-
doors, where gatherings are 
deemed to be safer and allow 
for greater social distancing. 

A recent survey showed 
51% of people will continue to 
cook outdoors, even after the 
pandemic ends and, interest-
ingly, 43% of Generation Z 
respondents intend to cook 
outdoors more in the future, 
a MLA statement explained.

“As in the Middle East, 
grilling is a huge tradition in 
Australian culture, especially 
on weekends. The Austral-
ians are well-known for their 
grilling techniques, and most 
households have some sort of 
a barbecue, often referred to 
as a “barbie”. The central fea-
ture of a barbecue is Austral-
ian lamb or beef. 

“There are specifi c rea-
sons why Australian meat 
is a preferred choice in this 
region, both in homes and 
restaurants, for all types of 
barbecued dishes. Whether 
it is beef kebabs, lamb kof-
tas, lamb chops, burgers, or 
sausages, grill fanatics prefer 

the taste of Australian lamb 
and beef because the meat is 
much more tender, fl avour-
ful, and cooks more evenly. 

“The primary reason for 
the exceptional taste of the 
meat is that Australia is the 
best place in the world to raise 
livestock. Australian cattle 
and sheep graze on pure, lush 
grasslands with the animals 
having access to an abun-
dance of clean water, green 
grass and fresh air through-
out their lives, resulting in 
lamb and beef that’s lean, 
juicy and delicious. 

“With meat playing a cru-
cial role in the region for 
family meals, consistency in 
taste and quality play a vital 
role too. Quality standards of 
Australian meat were tested 
by more than 1mn people in 
over 11 countries, refl ecting 

the extent to which the coun-
try would go to ensure high-
est eating quality.”

Chef Tarek Ibrahim, the 
Arab world’s fi rst MasterChef 
loves grilling in the outdoors 
and recommends Australian 
meat for the perfect grilling 
experience. “Why I prefer to 
grill Australian meat over the 
rest is because I enjoy experi-
menting with new dishes; 
and with the variety of cuts 
available, there are always 
numerous meal options on 
the table!”

MLA in the Middle East 
North African region works 
with retailers, food service 
operators, importers, manu-
facturers and Australian ex-
porters to maintain and in-
crease the demand for halal 
red meat and livestock to the 
region.

The innovative design enables DustMagnet to be used as a 
bedside table or prominently placed as a signature piece in 
the living room. 

PEF organises inaugural 
session of new cabinet
The Pakistan Engineers’ 

Forum (PEF) Qatar held 
on Sunday its inaugural 

session for the new cabinet for 
the year 2022-2024. 

The session was attended by 
prominent Pakistani profes-
sionals in Qatar. 

Speaking on the occasion, 
founding member, two-time 
past president and master of 
ceremony Badar Khan gave a rich 
account of PEF’s history which 
spans a quarter century since its 
establishment in early 1997. 

Describing PEF as the moth-
er of all Pakistani voluntary, 
social and professional organi-
sations in Qatar, Khan gave the 
examples of Sohni Dahrti, Pro-
fessional Toastmaster Club and 
Pakistan Professional Forum 
that were launched with the 
support of PEF. 

He recalled that PEF events 
were graced by personalities 
such as Dr Qadeer Khan, Dr At-
tur Rehman and Prime Minister 
Imran Khan. Top Qatari execu-
tives such as Faisal al-Suwaidi, 
Nasser al-Mawlawi, Abdulaziz 
al-Mannai and Abdurrahman 
al-Mannai were guests of hon-
our and Qatargas, RasGas and 
Ashghal were the sponsors.

Khan also lauded former 

ambassadors of Pakistan Arif 
Kamal, Mohamed Asghar Af-
ridi and Sarfaraz Khanzadeh 
for their extraordinary support 
to PEF in the past.

The introduction of all the 
new nominated team members 
with profiles was made with 
a display on the screen. PEF 
president Riyaz Ahmed Bakali 
elaborated on the future vision, 
mission and direction state-
ment. He nominated key mem-
bers to the PEF advisory board.

Bakali emphasised the need 
to set new standards and 
heights of performance for 

PEF by indulging in research 
and development, publishing 
research papers, assisting in 
providing engineering solu-
tions to Qatari organisations, 
networking by reaching out to 
all other professional Qatari 
and expatriate forums in Qatar, 
enhancing leadership skills of 
professionals working in Qatar, 
exchange of ideas and solutions 
to and from Pakistan and sup-
port for providing placements 
for engineers from Pakistan.

Three teams comprised of 
seasoned professionals were 
formed to define the vision, 

mission, values and objectives, 
that will form the basis for a 
new constitution, and to define 
the communication strategy. 
These teams will present the 
outcome to the general body 
for the endorsement proposed 
to be held on March 23.   

Outgoing president Javed 
Iqbal emphasised on defining 
and expanding boundaries of 
membership and finding a way 
to include other profession-
als in PEF. The meeting ended 
with an open feedback ses-
sion and a dinner hosted by the 
new president.

The session was attended by prominent Pakistani professionals in Qatar. 

ACS Doha students 
clinch top 3 places 
in Math Olympiads
ACS International School 

Doha has received top ac-
colades for the third year 

in a row through its students’ 
participation in the AMC Math 
Olympiads, and has become the 
fi rst school administering AMC 
in Qatar since 2021. 

The three highest scoring stu-
dent awards were received by 
Nikita Bortnichek, Amira Jafri 
and Anton Schlegel. 

The Mathletics club consists 
of over 20 students ranging from 
ages nine to 18 years, and share a 
passion for mathematical prob-
lem solving, the school has said 
in a statement.

MAA’s American Mathemat-
ics Competitions (MAA AMC) 
programme leads in strength-

ening the mathematical capa-
bilities of the next generation 
of problem-solvers and helps 
America’s educators iden-
tify talent and foster a love of 
mathematics. The MAA AMC 
programme positively impacts 
the analytical skills needed for 
future careers in an innovative 
society.

In 1950, the fi rst Mathemati-
cal Contest, sponsored by the 
New York Metropolitan Section 
of the Mathematics Association 
of America (MAA), took place. 
It was given in approximately 
200 schools to around 6,000 
students in the New York area 
only. Today, the competition has 
grown to more than 300,000 
students participating annually, 

in over 4,000 schools.
ACS Doha Mathletes partici-

pate in several Math Olympiads 
throughout the year, including 
American Scholastic Math-
ematics Competition (ASMA), 
where the ACS Doha Junior team 
won the fi rst place and ACS 
Senior team placed second in a 
competition of over 169 interna-
tional public and private schools 
worldwide.

“As with sports and other 
competitions, these Math Ol-
ympiads instil structure and 
perseverance and assist students 
to not only compete with other 
schools and teams, but also in-
ternally compete with their own 
scores and performance, better-
ing themselves with each com-

petition,” said Hamid Hami-
doglu, MYP/IBDP Mathematics 
teacher.

With the impressive perform-
ance in Mathematics at ACS 
Doha, Advanced Placement (AP) 
Math courses are now being of-
fered. They require students to 
display mastery on AP Exams 
across several disciplines, and 
represents an exceptional level 
of achievement, allowing stu-
dents to demonstrate that they 
have exceeded most university 
entry requirements. Some of the 
most competitive scholarship 
awards consider students’ AP 
Exam scores. 

Many universities also use AP 
Exam scores to place students 
into honours classes.

The students who clinched the top three places.

Rawdat Al Khail Park development works near completion

With great progress 
happening with the 
development works, 

authorities expect to open the 
Rawdat Al Khail Park soon. 

Mohamed Abdulla Abbas, 
head of the Public Parks Depart-
ment at Doha Municipality, told 
local Arabic daily Arrayah that 
remarkable progress has been 
made with the ongoing works 
and the park will be a new cul-
tural spot in the heart of Doha 
while helping residents to get 
engaged with physical exercises. 

Popularly known as Al Munta-
zah Park, the park will have an 

open plan, without fences. The 
work is in full swing to complete 
the development of the park as 
per the schedule. The works are 
carried out while preserving the 
old trees in the garden. Rawdat 
Al Khail Park is located beside C 
Ring Road across 140,000sq m 
while featuring many facilities 
catering to visitors of all ages. 
The features include a green are-
na on 105,000sq m, with 1,250 
trees planted, pedestrian and 
bicycle paths along 1,300m and 
401 car parking slots.

Abbas noted that the park has 
children’s play areas that can be 
used by people with disabilities 
as well as sports equipment, pe-
destrian and bicycle paths. Also, 
there are trees from within the 
Qatari environment such as wild 
Ghaf, Samar and Sidr. Kiosks to 
sell products to visitors will also 
be established.

Ashghal had announced the 
starting of the construction of 
Al Gharrafa and Umm Al Saneem 
parks and the development of 
Rawdat Al Khail (Al Muntazah) 

Park in November 2019.
Each park includes children’s 

play areas for the age groups of 
2-5 years and 6-12 years. There 
will also be sport equipment in 
two diff erent areas in each park, 
in addition to lanes for joggers 
and bicycle riders. The parks 
also off er considerable economic 
benefi ts as there are large yards 
that can be used for local com-
panies and community services. 
Kiosks and stalls will be con-
structed to sell products and 
services to the visitors.


	GT-MAIN-2402_P08

