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Though Kia Roberts, who 
runs her own misconduct in-
vestigation firm, originally 
felt hesitant about joining The 
Wing, the feminist-aligned 
coworking space and social 
club, she fell in love with it 
after a visit to its Dumbo loca-
tion in early 2019.

“The connections, the 
beautiful spaces, the great 
food, the buzzy and boozy 
events that featured a ton 
of fascinating speakers” ap-
pealed to her, she said. She 
was a regular at all of the 
Wing’s New York locations 
when the pandemic hit, forc-
ing her to work from home in 
Clinton hill, Brooklyn.

After over a year of working 
from her bedroom, where her 
folding desk often pinched her 
fingers while a home-school-
ing pod usurped her dining 
room table, Roberts was eager 
to get back to a shared office. 
The question was, where?

It would be easy to assume 
that the pandemic had dealt a 
final blow to coworking spac-
es. Instead, they are doing just 
fine, taking advantage of pent-
up remote workers and a very 
confused commercial real es-
tate sector. The Wing and We-
Work, both of which endured 
recent public relations disas-
ters — the former with charges 
of casual racism and the latter 
imploding after being signifi-
cantly overvalued — are reor-
ganizing, with memberships 
on the upswing. Corporations 
like IBM and Palantir, many 
of which are reducing office 
space, are starting to partner 

with WeWork and other cow-
orking entities.

And smaller, resourceful 
coworking initiatives are crop-
ping up everywhere, introduc-
ing new competition. Santand-
er Bank opened a work cafe in 
Williamsburg, Brooklyn, last 
fall. Talea, a new brewery also 
in Williamsburg, opens to re-
mote workers every morning 
at 8, offering coffee and high-
speed Wi-Fi. Restaurants and 
homeowners are renting out 
their spaces during business 
hours, and one startup, Codi, 
has been called the Airbnb of 
coworking.

“There’s a shift in the work 
dynamic, but there will always 
be a demand to leave your 
house and go to work,” said 
Joseph Chehebar, a founder 
of Soho’s Kin Spaces, which 
leases office space to small 
companies.

Even though Roberts had 
fond memories of the Wing, 
she was unsure where she 
would plant her laptop next, 
with so many new options 
available. one thing was clear 
to her, however: “I need to get 
out of this apartment.”

Lauren Kassan, the chief 
executive of The Wing, is 
aware that 2021 is a custom-
er’s market, so her team is 
working hard to please return-
ing clients at its three Manhat-
tan spaces, which reopened in 
May. Its changes include small 
touches, like free tote bags and 
scented candles, and broader 
structural ones that address 
last year’s criticisms, including 
a diverse advisory board, new 
racial justice initiatives and di-
versity training.

Bea Arthur, a mental 
health counselor, joined The 
Wing four years ago and re-
cently returned. “I’m a tough 
girl, I was like ‘nuh uh,’ all 
the pink,” Arthur said of her 
initial hesitation to become a 
member. “But they nailed the 
vibe. There’s a lot of diversity. 
I’m very glad it’s back.” her 
biggest surprise upon return? 
More men working there.

The Wing is dedicated to 
an “expanded culture code,” 
Kassan said.

Plenty of New Yorkers 
would rather not be bothered 
with workplace culture at all. 
“There’s no better gift than be-
ing left alone,” said Matt gal-
lagher, a writer. Labyrinthe, 
in Williamsburg, has people 
like gallagher in mind. The 
founder, Lyon Aung, and his 
partners, all recent college 
graduates with startup aspi-
rations, found that trying to 
work together in cafes was not 
sustainable. They also “didn’t 
vibe well,” Aung said, with 
more commercial coworking 
spaces like WeWork. The trio 
came up with the idea of in-

dividual pods, unlocked and 
rentable by the hour through 
users’ smartphones.

gallagher discovered Lab-
yrinthe last fall, when he had 
reached his wit’s end working 
at home with two children and 
a spouse teaching elementary 
school remotely. “having a 
pseudo office to go to at hours 
of my choosing has been fan-
tastic for my work-life bal-
ance,” he said after a morning 
shift in the pod, followed by 
lunch and family time. “I need 
the space to exit the real world, 
just disappear into my head 
and disappear into whatever’s 
happening between me and 
the Word document.”

Earlier in the pandemic, 
hotels offered workday rent-
als, while many New Yorkers 
came up with office alterna-
tives that were anywhere but 
home. Restaurants, too, start-
ed to latch on to the concept.

Last fall, the restaura-
teur Moshe Schulman started 
Work From Kindred, inviting 
people to use his East Village 
restaurant’s Wi-Fi, coffee, out-
lets and bathroom (for $25 a 
day) on weekdays from 9 to 
5. hundreds of New Yorkers 
took him up on his offer, he 
said, many returning two or 
three times a week. The pro-
gram went on hiatus for the 
winter, resuming in May with 
the introduction of an outdoor 
extension. one team meet-
ing there recently used plastic 
safety barriers as an impromp-
tu drawing board to post sticky 
notes with marketing ideas. 
In a strange twist, coworking 
“regulars” reserve their spots 
using the restaurant reserva-

tion service Resy.
Codi, a San Francisco-

based startup that allows hosts 
to rent out their homes or 
commercial spaces to workers, 
was a saving grace for hanya 
Chang, a Williamsburg-based 
artist. She had always envi-
sioned her rented loft space 
as a vibrant live-work commu-
nity, but the pandemic shut 
down workshop possibilities 
for her, leaving her alone for 
months on end.

“I missed seeing people’s 
faces,” Chang said. “It’s nice 
to have a conversation, see 
what people are working on.” 
Now, she is renting her loft 
to a private company, which 
uses her living room. her ex-
penses are covered, she said, 
and her creativity has gotten a 
boost from other people being 
around. Plus, the employees, 
all of whom live near her, do 
not have much of a commute.

offering an alternative to 
commuting is also a goal of Pi-
rro Cece, the founder of Class 
& Co, in greenpoint. he is 
giving his neighbors in North 
Brooklyn a place to unite and 
share skills and ideas. “You 
don’t have to commute,” he 
said. “Coworking is the fu-
ture.”

As for Roberts, who runs 
the investigation firm, she 
ended up joining Spaces, yet 
another new venture in Fort 
greene, near her home. Prox-
imity was key, she said. “I just 
needed a clean, quiet, child-
free space close to home,” she 
explained. And so far, so good.

“I honestly feel the most 
productive that I’ve felt in over 
a year. It has been heavenly.”

Co-working spaces are 
back and options abound
As workers grow tired of their homes, real estate firms like WeWork and competitors reap the benefits

Hanya Chang in the living room of her loft that she rents as a workspace through a start-up called Codi, in New York, July 12, 2021. (Sarah BleSener/The new York TimeS)

Here are 5 reasons why Huawei MateBook D15 is a good choice for a laptop
TribuNe News NeTwork

Doha

huAWEI recently refreshed the 
huawei MateBook D series with 
the launch of the MateBook D15 
that comes with a thin and light 
metal body, Eye Comfort hua-
wei FullView display, Intel Core 
processor, Super Device experi-
ence, SuperCharge and fingerprint 
power button. 

The huawei MateBook D15 
provides a great portable produc-
tivity tool. It inherits huawei’s 
“Pure Shape” minimalist design 
philosophy with a simple metal 
yet streamlined body. The classic 

Space grey and the elegant Mystic 
Silver bring infinite imagination 
and beauty. Additionally, the hua-
wei MateBook D features a 15-inch 
Full hD IPS anti-glare display that 
retains the series’ signature Full-
View design, offering an 87 percent 
screen-to-body ratio with a 16:9 
aspect ratio for immersive cine-
matic experiences. The display also 
has passed TÜV Rheinland Low 
Blue Light certification and Flicker 
Free certifications for a more com-
fortable viewing experience. 

Powered by the 10th gen Intel 
Core Processor, the new MateBook 
D15 is a sleek device packed with 
powerful features. In terms of 

graphics card, the 10th Intel Core 
Processor is integrated with Intel 

Iris Xe graphics that is meticulous-
ly calibrated by Intel. The new hua-

wei MateBook D15 is also equipped 
with up to 8gB RAM that uses a 
dual channel design for smooth 
processing of multiple tasks.

The huawei MateBook D15 
falls under the range of Super 
Device Products huawei recently 
launched. This laptop can con-
nect wirelessly with compatible 
tablets like the all-new huawei 
MatePad 11 and with monitors like 
the huawei MateView via a uSB-C 
cable providing you with futuristic 
multi-device collaboration and 
cross-device file sharing with sim-
ple drag and drop between the trio. 
users can connect the laptop with 
the MateView via cable to have an 

extra screen providing them with 
an immersive viewing space.  on 
the other hand, when you wire-
lessly project the MatePad 11 to the 
MateBook D15 via huawei Share 
you get to enjoy the new features of 
the Tablet-PC Multi-screen Col-
laboration that come with three 
modes; Mirror, Extend and Col-
laborate. Tearing down the bound-
aries that separate tablets and 
laptops, huawei Share enriches 
and elevates what you could pos-
sibly do with the new MateBook 
D15 and other connected devices, 
empowering you and definitely let-
ting you to be more productive and 
creative than before.

Thin and lighT

Amazfit and Zepp 
ranked Top 4 in  

global smartwatch 
shipment in 2021 Q1
TribuNe News NeTwork
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ZEPP health, with self-
owned brands Zepp and 
Amazfit, distributed by 
Video home and Electronic 
Center in Qatar, is ranked 
among the top four brands 
in terms of global adult 
smartwatch shipments in 
the first quarter of 2021, 
according to data from the 
International Data Corpo-
ration (IDC).

During the period, 
Zepp health sold over 1.65 
million Zepp and Amazfit 
smartwatches, indicating 
a 68.8 percent year-on-
year increase in global unit 
sales — the highest among 
the top adult smartwatch 
brands.

C V Rappai, Director 
and CEo of Video home 
and Electronic Center, 
said, “Though the world’s 
consumer electronics sec-
tor has continued to face 
tough market circumstanc-
es, Zepp and Amazfit have 
been resilient in business 
and is one of the world’s 
fastest growing smartwatch 
brand distributed by Video 
home and Electronic Cent-
er in Qatar.”

Zepp health is ranked 
No.1 in Brazil (40.9%), 
Russia (28.9%) and Spain 
(23.5%) in terms of ship-
ments for adult smart-
watches. It is ranked No. 2 
in Italy, No. 3 in Poland and 
No. 4 in germany, India, 

Indonesia and Thailand for 
shipments of adult weara-
bles. In addition, it was 
ranked No. 6 in Mexico, the 
united States, France, and 
the united Kingdom.

Their popular Amazfit 
Fashion and Lifestyle wear-
ables such as the Amazfit 
gTR 2 series and the gTS 
2 series of smartwatches 
and the outdoor Sports se-
ries including the Amazfit 
T-Rex have been the sales 
impetus.

The Amazfit brand has 
also enhanced its reputa-
tion by extending its global 
adventurous outdoor sport 
sponsorship portfolio. Cel-
ebrating the Amazfit T-Rex 
Pro release in March 2021, 
the brand sponsored three 
challenging competitions 
that symbolize the watch’s 
spirit: Explore Your In-
stinct. It inked a deal with 
Spartan, the world’s top 
endurance sports and well-
ness brand, earlier this 
year. Amazfit will be par-
ticipating at a number of 
Spartan events across the 
world this season. It has 
also supported the ESoK 
Rally in Eskişehir, Turkey, 
as well as the All-Russian 
Zavidovo SuP Challenge, 
which is recognized as one 
of the top five SuP competi-
tions worldwide.

Amazfit is available in 
Qatar across Jumbo Elec-
tronics stores, jumbosouq.
com & leading hyper mar-
kets.

Foreign luxury cars see 
brisk sales in Japan

AgeNcies

FoREIgN luxury cars priced 
at more than 10 million yen in 
Japan are becoming popular 
among wealthy people who 
cannot travel abroad amid the 
coronavirus pandemic and 
who are willing to spend mon-
ey on the back of higher global 
share prices. Domestic sales of 
luxury foreign-brand vehicles 
such as Italy’s Ferrari and Brit-
ain’s Bentley hit record highs 
in June since 1988, when com-
parable data became available, 
industry data showed.

The trend clearly contrasts 
with worsening living condi-
tions for some people, includ-
ing part-time and nonregular 
workers, as the spread of the 
coronavirus dealt a blow to 

employment in the service and 
other business sectors.

Sales of foreign-made lux-
ury passenger cars priced at 
10 million yen or more surged 
60.9 percent to 3,336 units in 
June from a year earlier, ex-
ceeding the previous year’s 
level every month since the 
beginning of this year, accord-
ing to the Japan Automobile 
Importers Association.

Sales in 2020 were also sol-
id, increasing 0.5 percent from 
the previous year to 22,712 
units, even though the econo-
my was significantly damaged 
by the coronavirus pandemic.

Last month, sales of Ferra-
ri jumped 80.6 percent from a 
year earlier to 121 units, while 
those of Bentley expanded 
23.9 percent to 83 units.

There’s a shift in the work 
dynamic, but there will 
always be a demand to 
leave your house and go to 
work.
Joseph Chehebar, a founder 
of SoHo’s Kin Spaces, which 
leases office space to small 
companies.
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